Only two German publishing groups, Bertelsmann and Bibliographisches Institut & F. A. Brockhaus AG, operate as Aktiengesellschaft, i.e. public limited companies, publishing their fi gures. In all other cases, one has to rely on informed guesswork, since there is no precise information on the publishers' sales, profi ts, managers' salaries or the exact number of published titles.
Over 80 percent of German publishing companies are still privately owned. Many of them -and this is especially true of scientifi c publishing -are still owned by the families which founded the fi rms, in some cases hundreds of years ago. This is why there are no offi cial fi gures and why so many German publishing houses, compared with their counterparts in other countries, are unusually small.
The market
It is very diffi cult to distinguish scientifi c, technical and medical (STM) publishing from the rest of German publishing, since the majority of publishers are active in a number of fi elds, and there are a number of co-operative ventures, such as shared paperback publishing and distribution, which makes it even more diffi cult to get a clear picture. Although STM publishing is a highly specialised market, many scientifi c publishing houses also publish popular non-fi ction. Carl Hanser Verlag in Munich, for example, offers a highly discriminating selection of both fi ction and classical literature. All major publishers in the STM fi eld publish periodicals as well as books, monographs and textbooks in German and in English. 
Market size
The STM publishers' market share represents a signifi cant percentage of the total turnover of German publishing. In 2008 this turnover amounted to about 1.2 billion euro. About 80 percent can be attributed to the nine big publishers listed below. The remainder is spread among some 50 smaller publishers. Academic and scientifi c societies currently tend to have their books produced almost exclusively by commercial publishing houses, but this is bound to change with electronic developments over the next few years. The nine companies below publish around 1,400 scientifi c and academic periodicals. Additionally, some 400 periodicals are published by smaller houses, some by publishers issuing only a single periodical. Average print runs have decreased dramatically because of reduced library budgets and reductions in public funds for teaching and research -developments which have been evident on an international scale for a number of years, and which fi nally caught up with German libraries too. Publishing companies do not publicly announce the print runs of their editions. However, it can be assumed that average STM print runs are well under 1,000 copies -probably 400 copies per edition. The average retail price per book is 39.50 euro.
International markets
Owing to the fact that 60 percent of German STM literature is still published in German, export markets are limited. A large part of exports goes to Austria, Switzerland and to Eastern Europe, where German is as common as, or even more widespread than, English.
The portion of the whole publishing output of Germany that is exported is only 18 percent; the export share of STM titles, however, is 45 percent. The only market outside of Europe that buys significant volumes of academic and scientifi c material in German is Japan. In 2007 Japan imported a total of 40 million euro worth of books and 12 million euro worth of periodicals from Germany. About 80 percent of these were STM publications.
The most signifi cant export markets are Austria and Switzerland, comprising a total of 47 percent of exports. However, only about 20 percent of this fi gure is STM-related.
The next biggest markets are the USA, with 110 million euro, and France, with 120 million euro. The high number for France is mainly due to sales of periodicals, especially literary, culture and fashion. Around 100 million euro worth of books and periodicals are exported to Britain, 95 million to Italy, and 90 million to the Netherlands. For all these countries the share of STM in total exports is lower than in the case of Japan.
Germany's exports to Eastern European countries are still very high. In contrast, exports of books and periodicals to China amounted to no more than 6 million euro in 2007. Supplies of books to Taiwan and Hong Kong, worth 4 million and 5 million respectively, are only marginally higher than sales to China.
Market structure
One hundred university, state and regional libraries of the federal states of Germany are the main buyers of German scientifi c and academic literature. Globally, fewer than a thousand large libraries and research institutes comprise the potential market for German STM literature.
Thanks to the well-developed nature of the German book trade, a big part of the output is sold through general and export bookshops. The socalled export wholesalers are also signifi cant; they
